LinkedIn Strategy for Sunaiva: Minimal Personal Involvement
You're taking a practical approach by focusing on what's truly necessary. Here's a streamlined LinkedIn strategy that minimizes your personal involvement while securing your business presence:
LinkedIn Account Requirements & Costs
Basic LinkedIn Structure:
· Personal Profile: Required to create a Company Page (free)
· Company Page: Business presence (free)
· Premium Options: Not required for basic company presence
Costs Breakdown:
· Personal Account: $0 (Free basic account)
· Company Page: $0 (Free to create and maintain)
· Premium Personal Account: Not necessary ($39.99-$59.99/month if ever needed later)
· LinkedIn Ads: Optional, pay-per-click (not required for basic presence)
Total Required Investment: $0
Minimal Personal Profile Strategy
Your personal profile is simply a gateway to create the company page. Here's how to minimize personal exposure while meeting requirements:
Minimum Personal Profile Requirements:
1. Name: Your real name (required)
2. Profile Photo: Simple professional headshot or neutral image
3. Headline: "Founder at Sunaiva" is sufficient
4. About Section: Can be minimal, 2-3 sentences
5. Location: Required but can be general (city level)
6. Industry: Select relevant category
7. Contact Info: Business email only
Privacy Settings to Implement:
· Set profile visibility to "Private mode"
· Disable "Share profile edits"
· Restrict who can see your connections
· Limit email visibility to connections only
· Disable "Viewers of this profile also viewed"
Creating a Company Page with Minimal Personal Exposure
1. Setup Process:
· Create personal account (minimal details)
· Select "Work" → "Create a Company Page"
· Choose "Small business" option
· Complete required company information
· Add logo and cover image
2. Required Company Page Elements:
· Company name: Sunaiva
· Logo (required): Your company logo
· Website: sunaiva.com
· Industry: AI, Technology or relevant category
· Company size: 2-10 employees
· Company type: Technology, Software, etc.
· Tagline: "AI That Evolves With You" or similar
3. Minimal Content Strategy:
· One initial welcome post
· About section with brief company description
· Contact information
Importance at This Stage
The importance of LinkedIn at this early stage is primarily:
1. Brand Protection: Securing your company name
2. Credibility: Having a basic professional presence
3. Discoverability: Basic SEO benefit for your business
4. Future Platform: Foundation for later growth if needed
Not Required at This Stage:
· Active posting schedule
· Building personal network
· Detailed personal history
· Premium features
Alternative Approaches
If you prefer to avoid LinkedIn entirely for now, consider these alternatives:
1. GitHub Organization: Create a GitHub organization for Sunaiva (free)
· More tech-focused
· Less personal information required
· Strong SEO benefits for technical audiences
2. Medium Publication: Create a Sunaiva publication (free)
· Content-focused approach
· Minimal personal information
· Good for thought leadership
3. Product Hunt: Create a maker profile (free)
· Product-focused community
· Simplified profile requirements
· Good for launch visibility
Recommendation
Create the minimal LinkedIn presence now for brand protection and basic credibility, but focus your energy on product development rather than social media cultivation.
You can:
1. Create a bare-minimum personal profile
2. Establish the company page with basic information
3. Set high privacy settings on your personal profile
4. Revisit and expand only when business development requires it
This approach requires minimal time investment (30-60 minutes) while securing your brand name on the platform most relevant for B2B services.
Would you like me to provide the exact step-by-step instructions for creating this minimal LinkedIn presence, including specific privacy setting locations?

